
Mackenzie Financial – Press Kit

Two equally delicious bottles of wine – one expensive and one not-so-expensive – were

placed in the Burn Rate press kits. However, we didn’t say which was which. This was a

simple and enjoyable way to illustrate the Burn Rate concept to members of the media:

you don’t always need to sacrifice the good things in life to save money for the future. 

We also included the results of our national survey that revealed it takes the average

Canadian four days to burn through $100 in spending money. Media outlets all across

Canada picked up our survey, which helped make Burn Rate a hot topic in the press and

at the dinner table.


